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Fi more than thirty years, 
Bender roof tiles from Sweden 
have conquered the coldest 
Scandinavian winters. Today “ç 
that same Swedish craftsmanship is 
applied to withstand the hot Florida colors is available 
sun. Bender concrete roof tiles are in "S" tile or Flat tile styles. 
product control approved to withstand ordi, A Conquer your next project with 
the tropic high winds, heat and humidity." bhed, roof tiles that measure up to all the 
Bender’s concrete tiles are crafted to conquer elements of design and construction. 
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fe beauty of Eurostone. 
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. Colors that will not fade or discolor. | 
A protective beauty that is impervious to both 
fire and water. 
Nothing to burn or emit toxic smoke. 
Nothing that moisture can cause to 
sag or warp. 


any unique sculptured patterns reminiscent 

the great ceilings of Europe. 

A beauty that adapts to all environments... 

_ from signature spaces to office suites, 

from hospital rooms to school rooms, 

from indoor pools to outdoor porticos. 

A practical beauty that allows easy 

_ Installation, easy maintenance, and best 
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Hold on to your financial security - now and in the future. 

Take advantage of a valuable ALA membership benefit. 

THE AIA MAJOR MEDICAL PLAN FOR FIRMS 

| As the only plan for firms sponsored nationally by the American 
Ay Institute of Architects, it is designed specifically for architec- 
E: P tural firms - including sole practitioners. 


e Comprehensive coverage including a number 


* of options so you can fit your program to 
esl ns your situation. 


° Employee Benefits including life 
insurance to help you attract and keep 


talented people. 
O 1 O Í | ! e Prompt claims processing by a 
professional staff. 


e Affordable rates, in fact, comparisons show 


that the AIA Plan premiums are competitive 
with other plans available to members and 


lower than most. 


A toll free number to call when you have questions 
so it's easy to administer. 


For more information about the AIA Major 
Medical Plan, mail the coupon to 

AIA Benefit Insurance Trust, 

1735 New York Avenue, N.W., 
Washington, D.C. 20006 


Or call the plan administrator toll free 


1-800-343-2972 
Fr ee oc a 


lease, send information about the AIA 


| Major Medical Plan for Firms. I understand 
| there is no obligation. 
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by LIGH TOLIER 


From Lightolier’s 
International Collection. 

A unique combination of 
glass, light and design... 
pa an absolute stun- 
ning effect... never before 


available in a lighting fixture. 


L I N i 


*9 variations of wall and ceil- 
ing fixtures 

e Shown: ceiling pendant with 
clear glass disc. 
Also available with a white 
and gray Carrara marble disc. 
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EDITORIAL 


nce again Disney is on the cutting edge of architecture here in Flori- 

da. In the April issue of Progressive Architecture, the new office 

building which Arata Isozaki designed for Team Disney near Orlan- 
do has been splashed across the cover and eight inside pages. I must 
admit, I'm intrigued. It's a fascinating project and one that perhaps only a 
company like Disney would dare. In this issue of Florida Architect, you 
have the opportunity of seeing the inside of the building, specifically the 
interiors designed by ASD in Tampa. The interiors are a very subtle “back- 
drop" or stage, as one ASD designer refers to them, on which the architec- 
ture is played out. There is no competition between the building's interiors 
and its exteriors. 

Two new architect's offices, in Pensacola and Miami, should also be of 
special interest to the reader. In Pensacola, a deteriorated nineteenth cen- 
tury building of some historical significance has been renovated to produce 
an inner city jewel. In Miami, a minimalist design approach produced an 
exciting and functional workspace for Sandy & Babcock's East coast office. 

In Tampa, the renovation of a 1920’s commercial building designed by 
M. Leo Elliott, AIA, has produced a “gateway,” of sorts, to the city. It is 
important to note that the Tampa architects who restored the building, 
Cooper Johnson Smith, not only saved a fine Beaux Arts structure, but the 
work of an important Florida architect, as well. 

The new Metro Dade Police Department Headquarters in Miami is a 
complex of buildings which adapts classical elements to a regional vernac- 
ular. In Stuart, a new masterplan by Miami architects Andres Duany and 
Elizabeth Plater-Zyberk promises to help save a distinct regional architec- 
ture by promoting traditional building types. 

This issue of Florida Architect is rich with diverse types of projects. It is 
this architectural diversity which makes Florida unique. DG 
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NEWS 


Linda Mack Passes 
Unexpectedly 


Linda Louise Mack, assis- 
tant vice president at KBJ 
Architects in Jacksonville, died 
unexpectedly on April 20 at 
the age of 41. 

Ms. Mack was an award-win- 
ning designer whose projects 
included the Ramses II exhibit 
for the Jacksonville Art Muse- 
um, WJCT-TV/Stereo 90 head- 
quarters and the Tournament 
Players Club at Ponte Vedra 
Beach. In 1989, she received a 
National Honor Award for one 
of her renderings in the “Archi- 
tecture in Perspective” competi- 
tion. 

Her illustrations have ap- 
peared in many books and at 
the time of her death, she was 
working on murals for the new 
passenger terminal complex at 
Orlando International Airport. 
The Orlando Airport project 
consists of four murals, two 80 
feet long and two 140 feet long, 
to be used in the underground 
tunnels connecting the termi- 
nal with the parking garages 
via moving sidewalks. 

The murals depict a trip up 
the St. John’s River, a scene of 
the Atlantic Ocean from the 
beach side and the dune side, 
views of Orlando and a geologi- 
cal cross section of the state. A 
sound engineer was working on 
tapes of natural sounds that 
will go along with the graphics. 

KBJ is the architectural firm 
or the airport which has a 
ommitment to an art program 
hat is funded apart from con- 
truction costs. 

Linda Mack was a native of 

etroit, Michigan, and she 
ttended Washington Universi- 
y School of Architecture in St. 

ouis on a full scholarship, 
raduating in 1971. She was a 
articularly gifted graphic 
esigner who had been with 

BJ for a number of years. 

he will be greatly missed. 
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Morgan Named To 
Eminent Scholar’s 
Chair 


The National Endowment for 
the Arts recently announced 
the award of a USA Fellowship 
to William Morgan, FAIA, for 
travel and research on the 
ancient architecture of the 
Southwest. The study will 
become a volume along the 
lines of the architect’s Prehis- 
toric Architecture in the East- 
ern United States (MIT Press, 
1980) and Prehistoric Architec- 
ture of Micronesia (University of 
Texas Press, 1988). 

Earlier this year, the faculty 
of the FAMU/USF Cooperative 
Master of Architecture Program 
named Morgan to the Sam Gib- 
bons Eminent Scholar’s Chair 
in Architecture and Urban 
Planning at the University of 
South Florida in Tampa. He is 
the second architect to be so 
honored. 

William Morgan is a 1952 
graduate of Harvard College 
and a 1958 graduate of the 
Harvard Graduate School of 
Design. 


Fire Marshal Offers 
Fire Alarm Course 


The State Fire Marshal is 
offering a course on fire alarm 
systems, jointly sponsored by 
the Alarm Association of Flori- 
da (AAF). 

Experience indicates that 
the number one cause of non- 
compliance with Florida’s fire 
alarm requirements is a lack of 
knowledge and understanding 
of the subject. This course is a 
cost-effective method of achiev- 
ing the Fire Marshal’s mission 
of enhancing life safety for the 
people of Florida. Along with 
fire sprinklers, fire alarms 
form the best defense against 
fatalities in structure fires, by 
serving as the early warning 
and evacuation system. 

The course curriculum is 
structured for everyone in- 
volved in design, specification, 
plan review, inspection, main- 
tenance, testing or installation 


PAY ME NOW 
or 
PAY ME LATER! 


Your choice — 
but one way or another 
you will pay for security 
in your building, project. 
Don't be a victim of 
PiLFERAGE LOSSES, 
PREMISES LIABILITY, 
ROBBERY, 
BURGLARY, 
VANDALISM, 
TERRORISM, 
PERSONAL INIURYLITIGATION. 


ATLAS 
ME 
20 {Nc DESIGN 


Architects for Security 
We design in security 
and loss prevention. 


Randy Atlas 
2 Palm Bay Court 
Miami, Florida 33138 
(305) 756-5027 
FAX (305) 576-1390 
1-800-749-6029 
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of fire alarm systems, and 
applies to any building having 
or requiring such systems 
within the State. The laws and 
codes, along with technical 
training offered in these classes, 
should reduce the number of 
improperly installed systems. 
The course is designed for 
local fire officials, alarm com- 
pany employees, architects, 
engineers, electrical installa- 
tion or maintenance personnel, 


inspectors, safety personnel 
and others with fire and life 
safety responsibilities. The reg- 
istration fee for the three days 
is $225.00 for employees of gov- 
ernmental entities and AAF 
members, or $375.00 for non- 
members. Over 20 hours credit 
toward most related certifica- 
tions will be obtained through 
attendance, and CEUs will also 
be available. The program is 
currently scheduled for the fol- 


lowing dates and areas of the 
state: Palm Beach, July 9-11; 
Dade-Broward, August 13-15; 
S.W. Gulf Coast, October 15-17; 
Tampa Bay, November 12-14; 
Pensacola, December 3-5; Jack- 
sonville, January 15-17, 1992 
and Ocala, February 18-20, 
1992. 

Additional information can 
be obtained by calling (813) 
465-2166. 
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How the FA/AIA Insurance Program does | 


Most insurance programs can't pass the test of time. They fail when it takes weeks 
and months to handle your claim. They fail when they treat you like a number with a 


The FA/AIA (Florida Association/American Institute of Architects) Insurance 
Program, however, passes the test of time with flying colors. Among the program's 


e 48 hour average claims turnaround time 
* A courteous and caring staff that treats you like a person, not a number 
* Cost-containment and "Take Care of Yourself"/ Wellness campaigns 

| e Controlled by active AIA members as Trustees 


It's your time and your money. If your insurance program isn't giving you the service 
you pay for, it's time to look into the FA/AIA Group Insurance Program. 


For more information, call Kathleen McDonnell or Eric Shirley at: 

Association Administrators & Consultants 

19000 MacArthur Boulevard, Suite 500 
Irvine, California 92715 
1-800-854-0491 Toll Free 
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FA INTERVIEW 


Tadao Ando at AIA National 


by Renee Garrison 


he scene at the American In- 

stitute of Architects’ national 
convention more closely resem- 
bled a rock concert than an ap- 
pearance by a self-taught Japa- 
nese architect. Security guards 
frantically chased gate-crashers 
as a: standing-room-only crowd 
watched Tadao Ando, the new- 
est Honorary Fellow of the AIA, 
discuss his work. 

Characterized by simple, di- 
rect manipulation of openings 
and solid walls, Ando uses the 
essential qualities of nature to 
animate his architecture: air, light 
and human activity. His sensibil- 
ity to light, structure, climate 
and space link his work to the 
best of Japanese traditions. 

In nominating him for honor- 
ary fellowship in the AIA, archi- 
tect Tai Soo Kim said, “His work 
fascinates and mystifies, and 
quietly demands our attention.” 

Perhaps that’s because it at- 
tempts to synthesize traditional 
Japanese and modern architec- 
ture. Ando fondly recalls, for 
example, the first time he saw 
Frank Lloyd Wright’s Imperial 
Hotel in Tokyo, which he still 
refers to (through an interpreter) 
as “the most influential building of 
our era in modern architecture," 

Although he has never had a 
project in the United States, 
Ando compares the climate of his 
native Osaka with the humid, 
subtropical weather in Florida. 
And, he believes that his designs 

particularly his residential 
ork — would be appropriate 
ere. 

Recurring themes in all of 
ndo’s dwellings are geometry 
nd light. Unadorned concrete 
r glass walls are “decorated” 
vith the shadowy play of light 
n lieu of pictures, paint or 
aper. Generous windows over- 
ok the courtyard that divides 
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practically all of Ando’s houses. 
To get from public areas in the 
front of the house to private 
areas in the back, residents 
must cross the courtyard and 
cope with occasional thunder- 
storms. But Ando’s avowed pur- 
pose in including these court- 
yards is to expose urban dwellers 
to nature. 

“Instead of simply pursuing 
superficial comforts, I want to 
re-examine what has been dis- 
carded in the process of economic 
growth and to seek only those 
things that are essential to 
human dwelling,” he says. 

Although the 50-year-old ar- 
chitect has proven to be intrepid 
when faced with precarious 
building sites, he was admit- 
tedly nervous when designing a 
group of housing units for a 60- 
degree slope on Mount Rokko, 
Japan. 

“Architects should have ten- 
sion and a sense of uncertainty 
as they begin the design pro- 
cess,” he says. “Once you lose 
it, your creativity is diminished.” 

When he designed his Chapel 
On The Water, Ando was seek- 
ing a spiritual communion with 
nature and God. There, an arti- 
ficial pond was created by divert- 
ing water froma nearby stream. 
On the water is a cross. 

“Visitors can hear the sound 
of the stream on the other side 
of a wall at the entry,” he says. 
“When they reach the top, they 
turn and see the body of water 
for the first time. The idea of 
expectation — of hearing, but not 
seeing the water — really en- 
hances the experience of such a 
natural element." 

Ironically, Ando’s original 
concept for the chapel was done 
before he had a client who could 
afford to build it. 

“I don’t believe in waiting for 


clients to come to me,” he says. 
“I create projects that contrib- 
ute to the betterment of society 
and then persuade a client to 
build them.” 

“When facing difficult clients, 
significant architecture can be 
born,” he maintains. “It is a skill 
to make allies out of clients.” 
For example, Ando recently 
completed a residence for the 


vice president of Kenzo Tange 
& Associates. 

He criticizes architects for 
“becoming slaves of economic 
conditions,” and insists that 
none of the office buildings con- 
structed in the United States 
since the 1960s have contained 
lobby spaces that *make users 
happy and their adrenaline flow 

because of economic and 
politieal reasons." 

Among the select group of ar- 
chitects who are asked to lec- 
ture and compete for prestigi- 
ous commissions all over the 
world, only Ando is self-taught. 
Inspired to the profession by 
the skyscrapers he viewed dur- 
ing a trip to New York 25 years 
ago, he says he is grateful to his 
"mentor country" for granting 
him an honorary fellowship in 
the AIA. 

When an exhibition of his work 
opens at New York's Museum of 
Modern Art on October 3, it will 
be appropriately titled, *Beyond 
the Horizon." 


Renee Garrison is Architecture 
Critic for the Tampa Tribune. 


Photos, top; the architect Tadao Ando and below, the Chapel 


on the Water. 


Interiors/Team Disney 
Building 
Orlando, Florida 


Architect: Arata Isozaki & 
Associates 

Tokyo 

Associate Architects: 
Hunton Brady Pryor Maso 
Architects 

Orlando 

Interior Architects: CRS 
Sirrine (Interior Design 
Concept), ASD, Inc. (Space 
Planning, Finishes,Furniture) 
ASD Principal-in-Charge: 
Thomas A. Williams 

ASD Project Team: Debra S. 
Costello, James Hypes, 
Catherine Z. Kreher, Jolene 
Randazzo, Wynn Barnette, 
Diane Chaney , Holly Dobbins, 
Maribel Gomez, Jeff Knouse, 
Mindy O'Gara 

Landscape Architects: 
Foster, Conant & Associates 
Consulting Engineers: O.E. 
Olsen & Associates, structural; 
Tilden, Lobnitz, Cooper, 
mechanical; Ivey, Harris & 
Walls, civil; Westinghouse 
Environmental & Geotechnical 
Services, geotechnical; Tracy 
Turner Design, graphics; 
Fisher & Marantz, lighting. 
General Contractor: Holder 
Construction 

Developer: Disney 
Development Company 


he April publication of the 

Team Disney building in 
Progressive Architecture suffi- 
ciently acquainted readers 
with Disney’s most recent 
addition to its Orlando proper- 
ties. As designed, Team Disney 
is a totally mixed-use environ- 
ment, accommodating not only 
offices, but a number of ameni- 
ties such as a travel agency, 
health and exercise club, credit 
union, cafeteria and more. The 


diversity of amenities created a 
design imperative for ASD 
which demanded that they 
create a fully integrated envi- 
ronment by carrying the interi- 
or design direction through all 
the amenities. 

ASD’s mission, as interior 
architect, was to respond to 
both the architect and the 
client with a design that 
respects and supports both. 
The designers at ASD believe 
that a successful project is one 
in which the viewer sees not a 
multitude of individual signa- 
tures in a space, but rather one 
fully integrated environment 
which is an extension of the 
architect’s concept. 


Above, exterior and right, second 
floor open plan area showing typi- 
cal reception seating and lounge in 
atrium, Sol Lewitt wall painting in 
back. Photos by George Cott. 
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An Interior Environment Sensitive To The Architecture 


' th 


Ronda chair through Stilnovc 


ASD's goal in working on the 
m Disney project was to 
achieve complete harmony of 
design and to respond sensi- 
tively to the architect's goal. 
ASD's mission was to enhance, 
support and extend the archi- 
tect’s philosophy through space 
planning, materials and color 
application and furniture selec- 
tion and specification. They 
were also responsible for the 
development and execution of 
the interior environment. 

Interiors at Team Disney are 
a series of grays and silvers 
used to create a sense of light, 
space and softness. Thus, the 
interiors are an unobtrusive 
backdrop, or stage, upon which 
the architecture is played out. 

In the execution of their de- 
sign, ASD strived to recall and 
enhance the architecture 
through the strategic use of 
materials and color. As a re- 
sult, the interiors are reductive, 
rather than additive. They are 
sensitive, rather than decora- 
tive. They have been stripped 
down to support, rather than 
contest, the architecture. 

The designers at ASD have a 
great deal of experience in 
dealing with projects of this 
size. They have been involved 
with the interior architecture 
of a number of large corporate 
headquarters. Working in 
Florida for over a decade has 
given ASD a thorough under- 
standing of the specific needs 
involved in creating an envi- 
ronment that is both regional 
and functional. 


Photo, left: Walkway to boardroom 
Right, view of seating area in travel 
agency. Photos by Todd Steighner. 


'"LORIDA ARCHITECT July/August 1991 


15 


One Part Restoration, Three Parts Innovation 


The Lafayette Arcade 
Building 
Tampa, Florida 


Architect: Cooper Johnson 
Smith Architects, Inc. 
Structural Engineer: Austin 
Engineering Group 

Electrical Engineer: Scott 
Lyle & Associates 
Mechanical Engineer: E.R. 
Marcet, P.A. 

Owner: William and Elvira 
Stoeltzing 


oted Tampa architect M. 

Leo Elliott designed this 
elegant Beaux Arts building in 
1924. Known as the Lafayette 
Arcade, it is located directly 
opposite another historic land- 
mark, the University of Tampa, 
and it forms a kind of gateway 
to the central business district 
of the city. 

Originally designed for retail 
shops on the ground floor with 
two floors of offices above, the 
30,000-square-foot structure 
had deteriorated and was being 
used as low cost student hous- 
ing. Plumbing had been in- 
stalled in such a way as to 
damage the floor joists and fire 
escapes had been added to the 
Grand Central Avenue facade. 

Cooper Johnson Smith Archi- 
tects didn’t approach the pro- 
ject as a restoration because 
there had been too many alter- 
ations to the building through 
the years to call it that. Still, 
they wanted to evoke the origi- 
nal spirit of the building. 

“Where we could, we re- 
stored, and where we couldn't, 
we improvised,” says Don 
Cooper. 

During the renovation, stucco : 
work and cast stone detailing E 
on the exterior were repaired a 
and restored to the original de- P 
sign. Transom windows that le 
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had been covered with stucco 
were opened, returning the 
original majestic proportions to 
the retail level. The insertion of 
two new interior fire escapes 
permitted the removal of the 
three exterior fire escapes 
which were among the build- 
ing’s greatest detractors. 

Perhaps the biggest impact 
came in the redesign of the 
lobby. Its walls were designed 
as interior facades made up of 
a continuous colonnade inset 
with shop windows. This be- 
came a miniaturized version of 
the exterior design, forming a 
continuous arcade that wraps 
the building. Lobby lighting is 
from illuminated “lintels” be- 
tween the pilasters. Their 
reflected light also illuminates 
wooden grills in the openings 
above the archways, giving 
depth and transparency to the 
wall. Ceiling light fixtures are 
three-foot semiglobes hanging 
below domes which are five 
feet in diameter. 

The paving is a pattern of 
polished and rough porcelain 
tiles which are suitable for ex- 
terior use, in case the ends of 
the passageway, which are 
glassed in for security reasons, 
are ever opened. Originally, 
two open-air passages allowed 
pedestrians to pass interior 
storefronts while taking a 
shortcut from Grand Central 
Avenue to what is now 
Kennedy Boulevard. 

The two upper levels of the 
building have been returned to 
office space. However, the 
original office layout allowed 
for small, single-room offices 
that opened off of a seemingly 
endless corridor. Current 
leasing needs required larger 
blocks of space with one major 
entrance. The insertion of the 
two new fire stairs, along with 
the arrangement of multiple 


LORIDA ARCHITECT July/August 1991 


office blocks allowed the corri- 
dor system to be cut in half. 
An added bonus to both owner 
and tenant is that much of the 
former corridor space is now 
leasable. 

If one defines an arcade as 
either a series of arches sup- 
ported by columns or a roofed 
passageway with shops on 
either side, then Tampa's 
Lafayette Arcade is a satisfy- 
ing example which has been 
saved for future generations to 
enjoy. Renee Garrison 


The author lives in Tampa 
and is the Architecture Critic 
for the Tampa Tribune. 


Photos of exterior elevation and 
lobby by George Cott. 


Separate, But Functional 


Metro-Dade Police 
Department Head- 
quarters Complex 
Miami, Florida 


Architect: The Smith Korach 
Hayet Haynie Partnership 
Miami, Florida 
Partner-in-Charge: Avinash 
Gupta, AIA 

Project Managers: Henry C. 
Alexander, AIA, Ronald Gee, 
AIA 

Design Architect: Claudio J. 
Noriega, AIA 

Interior Design: Joetta 
Umia, IBD 

Project Team: Subhash 
Jethi, AIA, Alex Rodriguez 
Consulting Engineers: The 
Smith Korach Hayet Haynie 
Partnership 

Landscape Architect: 
O'Leary Design Associates, PA 
General Contractor: Stolte, 
Inc. 

Owner: Metropolitan Dade 
County Dept. of Facilities 
Development Division 


he Police Headquarters 

Building is one of four 
structures which comprises 
the Metropolitan Police Com- 
plex. In terms of character, it 
is the building which most 
strongly reflects the desired 
image of strength and perma- 
nence. The massing of the 
Headquarters Building is 
strongly indicative of the pro- 
gram requirements and limita- 
tions which strictly dictated 
departmental relationships 
and building heights and 
which departments were to be 
placed on which floor. 

The exterior fabric of the 
Headquarters Building is coral 
stone, precast concrete and 
glass block, all of which convey 
an impression of durability. 
The functional relationship 


mwmg= = 
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Photos, opposite page top: South elevation at fountain. Below: Main 
entrance looking south. This page, top left: Second floor view of atrium. 
Below: Lobby and control desk facing main entrance. Photos by Carlos 
Domenech. Above: Site plan courtesy of the architect. 
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between the building’s three 
stories creates the impression 
that the floors are independent 
of one another thereby impart- 
ing a dynamic character to the 
building’s composition. In 
addition, the building utilizes 
classical elements such as free- 
standing columns, heavy cor- 
nices and symmetrical siting 
and then adapts these ele- 
ments to a regional style 
through the use of recessed 
windows, cream colors and 
terracotta tile. 

The basic programmatic re- 
quirement for the project was 
to design a facility that would 
bring together all of the func- 
tions of a metropolitan police 
department along with their 
corresponding operations. The 
architect’s design studies led 
them to establish a complex of 
four buildings with associated 
parking. Total square footage 
in the complex is 315,705 
square feet with an $81 per- 
square-foot construction cost. 
In addition to the Headquar- 
ter’s Building with its 233,294 
square feet of office space, 
there is a 20,901-square-foot 


district station, a 54,526- 
square-foot warehouse facility 
and a vehicle maintenance 
building, all of which is situat- 
ed on a 24-acre site. 

The location of the four 
structures on the site was 
planned to facilitate the sepa- 
ration of the different activi- 
ties needed for security and 
operational efficiency. 

The Headquarter’s Building 
and the District Station are 
located near the main ap- 
proach streets with direct 
access to designated visitor 
parking areas. The Warehouse 
Facility and the Vehicle Main- 
tenance Building are located 
away from major public circu- 
lation areas. Although the 
buildings have been planned to 
meet the department’s require- 
ments through 1997, the site 
design was conceived with the 
intention of permitting future 
building expansion beyond 
that time. Parking expansion 
will also be possible through 
decking of the main parking 
area north of the Headquar- 
ter’s Building. 


Office of Sandy & 
Babcock Inc. 
Miami, Florida 


Architect: Sandy & Babcock 
Inc. 

San Francisco and Miami 
Owner: Sandy & Babcock 
Inc. 


a Sandy & Babcock 
as been in business in 
Miami for over 12 years, their 
new office was designed specifi- 
cally to fit the needs of a firm 
whose presence in South Flori- 
da continues to grow. The 
building’s simple, sharp lines, 
accentuated by a pure mini- 
malist treatment of materials, 
architectural detail and fur- 
nishings, augment the unob- 
structed flow of space and 
provide a clean backdrop for 
the work at hand. 

The simple exterior massing, 
carried out in a palette of 
monochromatic white, is 
sparsely accented with geo- 
metric details. Cube-shaped 
light fixtures are inset into the 
exterior walls, evenly spaced 
along the building’s perimeter, 
illuminating the area and 
forming a pattern of glowing 
shapes by night. 

The interior, carried out en- 
tirely in white, slate and light 
oak, is defined by the floating 
pavilion, which encircles the 
central atrium, and is reached 
by a delicate spiral staircase. A 
central skylight, which floods 
the main lobby and reception 
area with light, provides a 
strong focal point for this en- 
closed environment. 

The design and space plan- 
ning concept was conceived to 
create an introverted environ- 
ment, shielded from its 
bustling urban surroundings. 
The focal point for the space is 
a central atrium complete with 


An Enclosed Environment With Minimalist Detail 
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Inner City Investment 


ceiling coffers. Daylight, the 
principal source of light, enters 
the clerestory cupola and the 
roof pinnacle, brightening the 
innermost recesses of the 
building. Glass walls link the 


Office of Clemens 
Bruns Schaub 
Pensacola, Florida 


Architect: Clemens Bruns 
Schaub, AIA 

Project Architect: Judy 
Royal, AIA 

Contractor: Steve Del Gallo 


interior spaces visually and 
allow for views through the 
new walls to the old walls 
beyond. 

The different floors delineate 
their functions. The mezzanine 
is the design studio, open to 
the reception area below and | 
the cupola above. The first 
floor handles all the varied I 
support functions, both admin- 
istrative and public. Opposing 
stairs link the levels and foster 
a variety of movement. 

The existing building is 
masonry. During renovation, a 
structural steel inner frame 
was added and stamped metal 
shingles were replaced on the 
roof, Careful plumbing design 
necessitated only one roof 


his pioneering project in 

inner city development con- 
verted a pre-1890 building into 
an architect’s office that re- 
flects great social concern for 
the surrounding fabric. The 
earliest records indicate the 
structure was standing by 1890 
and in the 1940's it served as a 
grocery store. At the time of 
its purchase for conversion to 
office space, it was an aban- 
doned shell in which no in- 
terior partitions, floors or roof 
were salvageable. 

The exterior walls have been 
left exactly as originally con- 
structed, including remnants of : Tana jeune — —— — 
an old Coca-Cola sign which is Nik: Ti 
faintly visible on the east wall. 
Original openings were not al- 
tered, merely reglazed. 

Conceptually, the structure 
reflects local building traditions 
which were common in North 
Florida at the end of the last 
century. The architect's role in 
this renovation was to add dia- 
logue to a conversation between 
this building and its neighbors 
and not to create a whole new 
order in a traditional setting. 
Nor was the architect's job to 
replicate the past. 

The interior changes were 
far more extensive than those 
on the exterior. Columns 
which define the reception area 
carry air as well as the roof 
load. The flared capitals con- 
ceal uplights. The cadence of 
the mezzanine window band- 
ing establishes the roof struc- 
ture and placement of the 
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mature trees growing through 
openings in the slab. This 
area, while providing traffic 
corridors on the ground level 
and serving as a backdrop for 
reception and conference activ- 
ities, is treated as a lush, in- 
door garden. Private offices 
and open work stations line the 
perimeter of the cube-shaped 
building on two levels, all bene- 
fitting from the light and ambi- 
ence from the central open 
Space. The primary source of 
light is the large translucent, 
pyramid-shaped skylight cap- 
ping the atrium, which is dra- 
matically lit after dark. 

The 4,600-square-foot, two- 
Story office building was cus- 
tom-designed to meet the 
needs of a steadily growing 
architecture and planning 
firm. The office accommodates 
20 architects, with room for 
future growth. While public 
areas and private offices occu- 
py the ground floor, the open- 
ness of the upper pavilion pro- 
vides for drafting stations with 
plenty of layout space for large 
drawings and a team approach 
to design. Restrooms, for em- 
ployee and public use, are on 
the main level, but kitchen and 
Storage facilities to accommo- 
date employees’ personal needs 
are situated on the more pri- 
vate upper level. 

Sandy Heather Koenig 


The author lives in San 
Francisco and writes about 
architecture. 


Photos, opposite page top; main 
entrance. Below, first floor plan 
his page, top; reception area and 
elow, second floor work stations. 
Photos by John Gillan Photography. 
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penetration. In the design of 
column and duct placement, 
the utilization of below grade 
“spun” ducts eliminated the 
need for furred spaces. Careful 
planning of the music system 
within the coffered ceiling pro- 
vides balanced distribution at 
each work station. 

At $67 per square foot, this 
restoration of an inner city 
commercial building insures 

hat a great tradition of south- 
rn vernacular buildings will 
ontinue. 
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Opposite page, top, night shot of 
main entrance with view of recep- 
tion area and mezzanine offices 
and below, view from sidewalk into 
conference room. Note the original 
Coca-Cola advertisement on the 
brick wall. This page, top left, 
photo of reception area, top right, 
mezzanine and clerestory beneath 
cupola and below, right, conference 
room. Photos by Alan Karchmer. 
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Associates 


Construction Cost Consultants 


Our staff includes: Largest Cost Consultant 


in the Carolinas 


e C/S/A Estimators 
e Mechanical Estimators 


© Electrical Estimators Estimating experience in: 


State-Funded Projects 
University Structures 
CACES & CES 
Residential Projects 
Commercial Projects 
Multi-Family Housing 


Let us become a 
member of your 
design team 


Mailing Address 
PO. Box 423066 
Kissimmee, FL 34742-3066 
407-932-3153 
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Classified 


University of South Florida 
Director, University Facilities Planning 


The University of South Florida is inviting applications for 
the position of Director, University Facilities Planning. This 
position reports directly to the Vice President, Administrative 
Affairs. 

The incumbent will be responsible for providing the leader- 
ship for and the management of the University’s facilities plan- 
ning and major construction programs. USF is a publie, com- 
prehensive, metropolitan university with nine colleges and five 
campuses. 

Applicants must possess at a minimum a bachelor's degree 
in Architecture or a related field and eight years of professional 
level experience in developing and administering building pro- 
grams. Preference will be given to individuals with at least 
five years of experience as a principal or manager of an architec- 
tural firm; or, as a Director or Associate Director within a 
university facilities planning office. Preference will also be 
given to applicants who demonstrate strong leadership, man- 
agement and group facilitation skills, as well as presentation 
skills (oral and written). 

Anticipated starting salary is $60,000 to $65,000. 

Letters of application, a resume listing at least three pro- 
fessional references and a summary of work accomplishments 
demonstrating application of the preferred skills must be post- 
marked no later than July 26, 1991 and sent to: 

Rickard C. Fender 
Vice President, Administrative Affairs 
University of South Florida 
4202 E. Fowler Avenue 
Tampa, Florida 33620-5950 


The University of South Florida is an equal opportunity employer. 
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THE SOURCE SINCE 1926 


* BLUEPRINTING * 
- COMPLETE REPROGRAPHICS SERVICES = 
* COLOR COPIES * 

+ FULL COLOR PLOTTING FROM CAD 
& POSTSCRIPT ° 
+ DRAFTING, ART & OFFICE SUPPLIES ° 
* FURNITURE & EQUIPMENT ° 
* MERLIN & KROY LETTERING SYSTEMS 
AND SUPPLIES * 


FREE PICK-UP & DELIVERY 


MIAMI GABLES FT. LAUD BOCA 
998 W. FLAGLER ST. 3824 S.W. 8TH ST. 415 N.E. 3RD ST. 1060 HOLLAND DR. 
324-1234 446-8816 763-4211 998-9222 
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PALM BEACH CLAY TILE COMPANY 
7166 INTERPACE ROAD 

WEST PALM BEACH, FLORIDA 

1-407-848-1076 OR FAX 1-407-848-1944 


Time enhances the beauty of clay roof tile 
Our Antique Weathered Reds and Blacks 
are unique and attractive with ageless beauty 
that appeals to the South Florida life styles 
and the beautiful estate homes of the Palm Beaches 
CLAY TILE is maintenance free, 
colors are permanent and fireproof 
Tapered barrel and shingle roof tile 
has been manufactured for 30 years 
under the same management. 
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“Make No Little Plans” Is The Masterplan in Stuart 


en Andres Duany and 

Elizabeth Plater-Zyberk 
were asked to create a redevel- 
opment plan for downtown 
Stuart in 1988, their names 
were already synonymous with 
town planning because of their 
work at Seaside in the Florida 
Panhandle. As advocates of 
traditional town planning, they 
were busy designing new com- 
munities free of anti-pedestri- 
an qualities. Stuart would be 
their first attempt to design a 
plan for an existing town using 
codes similar to those estab- 
lished for Seaside. 

During their first visit to 
Stuart, they were encouraged 
by the downtown revitalization 
efforts already in place. The 
Main Street Program was 
underway and in 1986, the city 
established the Stuart Commu- 
nity Redevelopment Area, a 
peninsula of nearly 185 acres 
of urban land with waterfront 
vistas, historic, residential and 
commercial districts. 

What they discovered in 
Stuart’s Redevelopment Area 
was similar to what they were 
creating in new communities— 
a distinctive regional architec- 
ture, mixed-use buildings and 
pedestrian-oriented neighbor- 
hoods. 

According to Andres Duany, 
it is remarkable how quickly 
and faithfully the City of 
Stuart has progressed with its 
redevelopment plan in just two 
years. New construction and 
renovations are taking place 
under Duany and Plater- 

yberk's new code which re- 
laced Stuart’s existing zoning 
ode. 

The new code has two parts: 
he Urban Regulations which 
hape urban spaces and the 

chitectural Regulations 

hich shape the buildings. 

oth parts were written with 
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the help of the City Manager 
and the City Planner, along 
with local architects and land- 
scape architects. 

The Urban Regulations 
promote traditional building 
types with arcades and porch- 
es; mandate building align- 
ments to define coherent 
streets; encourages affordable 
housing with outbuildings at 
the rear of lots to keep garages 
and parking lots off the streets. 
The Architectural Regulations 
affect the architectural expres- 
sion of the buildings. It speci- 
fies the form they may take 
and the materials which are 
allowed. 

According to Duany, factors 
such as these have shaped the 
great towns and cities of the 
world. City Commissioner Joan 
Jefferson says she hasn't heard 
a single complaint from any 
Stuart resident about working 
within the framework of the 
new code. 

The redevelopment plan also 
included saving the former 
Martin County Courthouse, a 
1930's WPA-built, Art Deco- 
style building which Duany 
refers to as “the finest piece of 
serious architecture remaining 
in the downtown.” The build- 
ing was recently renovated 
under the supervision of local 
architect Peter Jefferson, 
FAIA, and it is now a cultural 
arts center. The old courthouse 
was slated for demolition just 
weeks before Duany’s firm 
came to Stuart. Also part of 
the courthouse project is an 
adjacent park which includes a 
brand new wooden bandstand 
designed in the vernacular of 
the area. 

The Department of Trans- 
portation proposed a six-lane, 
high-clearance bridge along an 
alternate route that would 
divert traffic from downtown 


Proposed building types for specific areas within the new masterplan for 
Stuart. Drawings courtesy of Duany | Plater-Zyberk. 
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Stuart. This problem was 
addressed in the redevelop- 
ment plan and the city has 
renegotiated with the DOT. 
Instead of closing two existing 
drawbridges when the new 
high-clearance bridge is 
opened, one of the drawbridges 
will be preserved for downtown 
access. 

A riverwalk and pier have 
been built as part of the rede- 
velopment plan. Plans to bring 
a post office downtown are 
being negotiated. The park 
system is being upgraded and 
expanded as part of the plan, 
including a series of parks 
connected by a continuous 
boardwalk along the water- 
front. The city is currently 
making plans to develop a 
marina park, which will 
include a collection of historic 
buildings moved from other 
sites. A series of parks 
through the center of down- 
town and a linear park along 
the railway tracks are also 
proposed. Pink sidewalks, 
street lamps, paved pedestrian 
crosswalks and landscaped 
seating areas are now part of 
the downtown streetscape. 

A number of underused and 
unmaintained historic down- 
town properties have been 
renovated and are now thriv- 
ing restaurants, offices and 
shops, resulting in increased 
pedestrian traffic. Street life 
has been invigorated with 
street festivals and an historic 
theatre that was once in 
decline. An outgrowth of the 
redevelopment plan was the 
formation of Stuart Heritage, 
Inc., the first historic preserva- 
tion group in Martin County. 

Recognized for its redevelop- 
ment efforts, the City of Stuart 
received the 1990 Governor’s 
Award for urban design. Stu- 
art’s redevelopment plan will 
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likely continue to evolve for 
another 50 years, says Com- 
missioner Jefferson. Perhaps 
this long term view is what 
Duany and Plater-Zyberk had 
in mind when they quoted 
architect Daniel Burnham in 
their report to the City of 
Stuart: “Make no little plans, 
for they have not the power to 
stir men’s minds.” 

Jessica Armstrong 


The author is a freelance 
writer who specializes in writ- 
ing about Art Deco. 


Photo, top: Restored Martin County 
Courthouse. Left: Entry to Post 
Office Arcade showing streetscape 
improvements. Photos by Mark 
Taylor. 
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Monier... The Source For Roof Tile 


No matter whether the choice is roof tile that 
looks like slate, wood shake, Mediterranean 
classic or traditional Spanish “S,” 


Monier has you covered. 


From its two plants in Lakeland and 


Ft. Lauderdale, Monier can supply a 


range of tile styles in standard and 
custom colors unsurpassed by any other 
manufacturer in Florida. Why not 
join the winner of the Grand Aurora 
Award and specify Monier Tile 


for your next job. 


Call today for samples and 
product literature. 


MONIER ROOF TILE, WHEN ONLY THE BEST WILL DO. 


MIMONIER Rí 


FLORIDA: 4425 U.S. Highway #92 East, Lakeland, FL 33801 (813) 665-3316 
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AWNINGS BY JAY 


WINNER OF INTERNATIONAL DESIGN AWARDS 
/ AWNINGS,QF DISTINCTION 


CANOPIES, CABANAS, CURTAINS 
CUSHIONS, CUSTOM WELDING 


844-4444 


RESIDENTIAL + COMMERCIAL * INDUSTRIAL 


1125 BROADWAY, RIVIERA BEACH, FL 
SINCE 1974 


FABRICATION-INSTALLATION 


== | 
| CANVAS, VINYL AWNINGS 


MEMBER I.F.A.l. LICENSE #U-10179 
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* Largest Selection in Florida of In Stock AITC Certified 
Glulam Beams and PFS Inspected LVL's 


* BUILDING CODE ACCEPTANCE — 
SBCCI ACCEPTANCE as well as 
acceptance in all jurisdictions 
throughout the U.S. 


* Residential, Industrial, Commercial and 

Institutional Buildings and Bridges 
Seeusatthe FA/AIA Conference July 13, 
The Swan, Booth 27 
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For further information write or call C.L. INDUSTRIES, INC. 
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INFERIOR STUCCO. 


Perma Crete" Stucco is a quality- 
controlled, pre-blended portland cement 
and selected aggregate composition 
which includes a waterproofing agent, 
fade-resistant pigments, and other chemi- 
cal combinations to provide a long- 
lasting finish. 

Perma Crete’s finish coat is color 
through so there is never a need to paint. 
Available in white and many beautiful 
colors, it can be trowel applied or sprayed 
for either a textured or smooth finish. 

The buttery consistency makes it easier 
to apply and its greater spread gives extra 
coverage making it more economical. 

All components meet the standards 
set forth in 
ASTM-C929-8] 
for stucco. 
Coverage is 
6-9 yards per 
80 pound bag. 


PO. Box 13704, 8188 South Orange Avenue, Orlando, Florida 32859-3704 


(407) 851-2660; 1-800-333-2660; FAX: (407) 240-2743 
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Architectural Competitions As A Marketing Tool 


by Barry Sugerman, AIA 


|" aim ome. in industry 
competitions such as the 
“FAME”, “Aurora”, and *Pin- 
nacle" awards programs, as 
well as the FA/AIA Awards for 
Excellence in Architecture, has 
provided me with excellent 
opportunities for expanding my 
marketing strategy and en- 
hancing my exposure to the 
people who buy architecture. 
As an architect who must rely 
upon word-of-mouth and pre- 
cious media coverage, rather 
than conventional advertising, 
as a primary means of pub- 
licity, these competitions offer 
an alternative means of getting 
recognition which, in turn, 
stimulates new business. 

Win or lose, just taking part 
in the competitive process is a 
worthwhile exercise. Preparing 
the entry helps to sharpen the 
presentation skills which are 
needed to interest new clients 
and satisfy existing ones. Inter- 
acting with the sponsoring 

ssociations increases visibility 
nd strengthens alliances. 
ue to my involvement in com- 
etitions and my frequent suc- 
esses, I have also been asked 

jury several of the programs. 
ot only is this an honor, but it 
rovides some valuable in- 
ights into how entrants are 
erceived by the “outside 
orld”. 

Most of the awards programs 
ulminate in a presentation 
anquet which is attended by 
esign professionals, builders, 
evelopers and other industry 
embers. As soon as your 
ame is announced as a win- 
er, you are instantly known to 
ese people as something of a 

lebrity. I have made some 

portant contacts at these 
wards banquets that have 
awned new sources of busi- 

ess. Apart from being a 
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chance to enjoy your “moment 
of glory,” these banquets are an 
important networking event. 

Several of the state and 
regional competitions have 
media sponsors such as news- 
papers, magazines and radio 
stations that have helped put 
both my name, and the name 
of the photographer of my pro- 
jects, before a mass audience 
that would otherwise be out of 
my reach. For example, the 
coverage that I received as a 
result of one awards program 
that was published in a major 
state newspaper this year 
resulted in three potential job 
calls and the signing of one 
new Client, all within a week’s 
time. 

Trophies and certificates 
which are presented to winners 
are very impressive to clients 
and potential clients when they 
are displayed in your confer- 
ence room. These awards tend 
to lend prestige and give credi- 
bility to the architect, thereby 
helping when it comes time to 
negotiate higher fees. 

Although entering awards 
competitions can be both 
expensive and time-consuming, 
I have found that the costs are 
greatly outweighed by the ben- 
efits of increased exposure, 
recognition and potential 
financial gain. Often these ben- 
efits may not be realized for 
years, but then, few worth- 
while investments turn profits 
overnight. 


The author is an architect 
who practices in North Miami. 
This year, he was the recipient 
of eight “FAME” (Florida 
Achievement in Marketing 
Excellence) Awards in five 
categories, including the newly 
created “Florida Outdoor 
Lifestyles” category. 


Top photo, view of remodeled kitchen in Block Residence. Above, rear 
elevation and pool of Krieger Residence. Photos by Mark Surloff. 
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Landscape Architects Are Very Down To Earth 


by Linda Dunyan 


horeau's Walden has be- 

come a euphemism for the 
ideal in Nature. Every time an 
architect has a new, pristine 
site delineated on the drawing 
board, the diminution of this 
ideal continues; many times, 
inadvertently. To ignore the in- 
structive signature of a site in 
planning a building is a little 
like the FBI creating a new 
identity for a witness. That per- 
son never really becomes accus- 
tomed to the new persona. 

The early harmonious meet- 
ing of the minds of the archi- 
tect and landscape architect 
can do a lot to minimize any 
such negative results. In edu- 
cation and experience, the 
landscape architect's primary 
focus is the configuration and 
character of a site; whereas, 
early on, the architect tends to 
visualize the bricks and mor- 
tar, the image of the completed 
design. 

Often, timely initial involve- 
ment by the landscape archi- 
tect can result in cost savings 
to the owner. Judicious siting 
of the building can save money 
in cutting and filling and in the 
cost of new landscape materi- 
als. Normally, the architect will 
consider solar orientation, pre- 
vailing winds and other envi- 
ronmental constraints. Howev- 
er, the landscape architect can 
expand upon, and further re- 
fine, the approach to these ele- 
ments to create a more effec- 
tive project. 

The key to a successful 
meshing of the building design 
and landscape design disci- 
plines is in effective communi- 
cation. It is important that the 
architect articulate his or her 
concept with its attendant 
meaning and overall vision for 
the integration of site and 
architecture. With this input 
the landscape architect can 
begin to conceptualize the pro- 
file of the site. It may be that 
the architect has inadvertently 
overlooked a pertinent aspect 
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CRUISE TERMINAL #1 


of the site design. Here is 
where a professional “give and 
take” discussion is necessary 
rather than a potential clash of 
egos. Once a reconciliation of 
goals is achieved, the project 
should proceed smoothly. 

Landscape architect Kath- 
leen Burson ASLA, of Parterre 
Landscape Architecture in 
Cocoa, Florida, recently collab- 
orated with Spacecoast Archi- 
tects of Melbourne for the 
design of a small cruise termi- 
nal and grounds at Port Cana- 
veral. Having established the 
hierarchy of building/landscape 
elements and the levels within 
the landscaping itself early in 
the design developmental 
stage, Burson was able to build 
on the architect’s desire both to 
have the building’s unique pro- 
file dominate the site and to 
bring lushness and softness to 
a basically industrial area. 


Burson’s design assignment 
was daunting. She had to 
relate natural elements to a 
teflon-coated fabric tension 
structure which is uniquely 
sculptural and high tech in 
design. In addition, the Port's 
saltwater environment, as well 
as the central Florida climate, 
limited her choice of species. 
Only salt and cold tolerant 
trees and shrubs could be used. 
Drought tolerance was also a 
consideration. 

To aid in effective communi- 
cation with the owner and/or 
architect, landscape architects 
utilize state-of-the-art graphic 
tools. One of these is computer 
imaging in which the archi- 
tect's model is photographed 
and transposed to the computer. 
The landscape architects’ de- 
sign, as illustrated in their con- 
ceptual graphics, already in 
the computer, is then superim- 


posed. The process involves 2 
multitude of sketches by thd 
landscape designers in orde 
for the computer technician td 
replicate the concept. Thd 
result is a hard copy of th 
entire scene in drawing o 
transparency form. This tech 
nique graphically shows thg 
owner and architect exactl 
what is intended. 

The landscape architect' 
input is equally valuable du 
ing the construction document 
and construction phase of 
project. 

Their specialized libraries d 
resource materials usually ar 
more extensive and varie 
than the references availab 
in architecture offices. The 
development of landscape spe 
ifications is based upon yea 
of direct involvement both du 
ing and after the actual insta 
lation of plantings. 
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Despite careful selection, the 
landscape architect must still 
get his or her hands dirty at 
the project site. By insisting 


on a single site supervisor of 


installation, by inspecting 
planting techniques, and most 
important, by inspecting the 
rootball and surrounding soils, 
quality control can be exer- 
cised. The most creative design 
can turn out to be a disaster if 
the plant materials are not of 
good quality and if the proper 
nurturing has not taken place. 

It is easy for these require- 
ments to be forgotten during 
the throes of construction. It is 
up to the architect to make 
sure that the landscape archi- 
tect is brought in at the appro- 
priate time to ensure quality of 
materials and planting tech- 
niques. For obvious reasons, 
the maintenance factor is more 
difficult to control. The design 
team may want to advise the 
owner to include a maintenance 
contract for three months as 
part of the bid package. In this 
way, the plants’ survival rate is 
increased and plant material 
warranties are easier to 
uphold. 

Too often, the landscape de- 

sign is an afterthought, an ap- 
pendage to the architecture 
without having an integral 
relationship ... a few founda- 
ion plantings, some shade 
rees, etc. Such inattention to 
esign is clearly apparent upon 
completion of the project. 
From project inception to com- 
letion, the landscape architect 
tan provide invaluable exper- 
ise. Perhaps even more impor- 
ant is that architects who have 
real communication with their 
andscape consultants will find 
hat their own designs have 
een enhanced dramatically. 


The author is President of 
»pacecoast Architects of Mel- 


ourne, 
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IB Manufactured in Lakeland, Florida 
@ 48-hour Delivery 
E Fast, Simple Installation by One Sub-Contractor 


@ Reduced Construction Time 

I All Necessary Building Code Approvals 
Æ Long Uninterrupted Spans 

IM Unbeatable Fire Ratings 

lB Excellent Sound Attenuation 

II Monolithic Construction 

Ii Distributor/Installers throughout Florida 


Contact in Lakeland 
813-688-7686 


Pic 


METALS CORPORATION 


Eleven Talbot Avenue, Rankin PA 15104 
PHONE: 412/351-3943 
TWX: 710-664-4424 
EPICMETAL BRDK 


FIRST, YOUE WAS A ONE | 
PAGE LETTER --- THEN YOU IssURP 
CHANGE ORDERS BY PHONE... AND 
ij FINALY YOU MADE UP YOUR OWN CRT- 
\FICATIONS.... NO WONDER WE'FE HERE! 
T TT Shout HAVE CHOSEN AN 
INSURANCE POLICY WTH A 
| SMALLER PEPUCTIBLE... 


= 
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by Roger K. Lewis, FAIA 


—From " Shaping The City” 


Avoid Costly Misunderstandings. 


Use AIA 
Documents. 


Make sure you and all the members of the building 
team have legally sound agreements that pinpoint 
responsibilities from design through completed con- 
struction. There are more than 140 AIA contracts and 
forms that clarify your rights and those of the client, 
the contractor, and the consultant, and "m pice 
can help with construction project DISTRIBUTOR 


management. Contact us d OCLI ments 


for further details. 
THE AMERICAN INSTITUTE OF ARCHITECTS 


Florida Association/American Institute of Architects 
104 E. Jefferson Street 
Tallahassee, Florida 32301 
904/222-7590 FAX 904/224-8048 


AIA Documents. . . the foundation for building agreements. 


©1989, AIA 


For more information about 
Kohler Plumbing Products 
see these Kohler distributors: 


Lawrence Plumbing 
Supply Company 
Showroom: 
5700 W. Flagler St. 
Miami, Florida 33144 
(305) 266-3338 


31 S.W. 57th Avenue 
Miami, Florida 33144 
(305) 266-1571 


405 N. Flagler Avenue 
Homestead, Florida 33030 
(305) 248-7020 


8712 S.W. 129th St. 
Miami, Florida 33176 
(305) 251-7022 


Wool Plumbing 
Supply 

Distributors of Plumbing 
and Decorative Hardware 


Showroom: 
5910 Shirley St. 
(off Pine Ridge Rd.) 
Naples, Florida 33942 
(813) 597-8155 


Showroom: 
1321 NE 12th Avenue 
Ft. Lauderdale, Florida 33304 
(305) 763-3632 


Showroom: 
4340 SW 74th Avenue 
Miami, Florida 33155 
(305) 266-7111 


Showroom: 
6778 N. Military Trail 


West Palm Beach, FL 33407 
(305) 863-7788 


Circle 6 on Reader Inquiry Card 
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Alterna-tives 


Alterna™ Faucets. Multiply your design alternatives with the most 
extensive line of faucets to be found. Only the Alterna line gives you 10 spout 
styles. 5 different finishes. And over 50 changeable handle insets with a vandal- 
resistant design. For kitchen or bath. Commercial or residential, Alterna faucets 
function as beautifully as they look. With the dependable, long-performing 
Kohler valving systems: the System C™ washerless ceramic cartridge and the 
Water-Guard® Rite-Temp™ mixer. Come see what makes Alterna by Kohler® 
the faucet of choice. 


lE BOLL L A UK 


' KOHLER. 


See your plumbing contractor, Kohler? distributor or write 
© 1990 by Kohler Co Kohler Co., Dept. AAA, Kohler, WI 53044 


THE 1991 
AIA*FLORIDA 
FALL CONVENTION 


Sponsored by 
The Florida Association of the 
American Institute of Architects 


Friday, October 4, 1991 
3:30 p.m. - 7:30 p.m. 


Fountainebleau Hilton 
Miami Beach, Florida 


Architectural 
Products 
Trade Show 


Booths - $ 685 
Prime Tables - $525 
Tables - $475 


Call Melody Gordon 
(904) 222-7590 

Or Circle #99 

on reader response card 


NEW PRODUCTS AND SERVICES 


*Spy-Proof" Glass Now 
Available 


A new technology in the field 
of security is now available 
from Pilkington Glass Limited. 
A new “spy proof" glass known 
as DATASTOP, has been devel- 
oped by Pilkington Glass from 
an idea which originated in its 
Group Research electronic 
technology department. 

Electronic signals can be un- 
knowingly transmitted through 
glass screens and windows and 
picked up by outside parties 
whose intentions are less than 
honorable. Valuable data within 
a computer can be accidentally 
corrupted or destroyed by stray 
electromagnetic radiation (EM), 
radar, for example, entering 
from outside the building. 

Protection against EM radia- 
tion, and spying from the out- 
side, has hitherto been pre- 
vented by placing sensitive 
equipment inside a *Faraday 
Cage" which is effective, but 
very claustrophobic 

DATASTOP glass achieves 
the same shielding properties 
by means of special glass coat- 
ings which reflect electromag- 
netic radiation. Under the old 
style security systems, sensi- 
ive computer installations had 

0 be housed in rooms which 
ere either windowless or had 
ery small windows incorporat- 

ng a fine wire mesh which dif- 
sed clarity of view. 

Now, conventional offices can 

e converted by incorporating 
ATASTOP as window glazing 
nd after conversion, the of- 
ices are indistinguishable in 
ppearance from other modern 
ffices. 

As an added benefit, DATA- 

TOP's special coatings also 
rovide some of the highest 
erforming solar control and 
ermal insulation properties 
vailable, with heat/light ratios 
pproaching the theoretical 
est and U values as low as 1.4 

/m2K. 

Details about DATASTOP 

e available from Ian Water- 

an, Tempest Security Screen- 

g Inc., at (813) 884-4994. 
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DATASTOP shielding against electromagnetic radiation. 


High Tech 
Sound Control 


Enkasonic sound control 
matting is a “high tech" solu- 
tion to a modern design chal- 
lenge — creating floor systems 
that meet stringent sound rat- 
ings in multiple-story dwellings. 
Enkasonic effectively inhibits 
sound transmission when used 
beneath ceramic tile, marble, 
wood, vinyl or carpet flooring, in 
both wood frame and concrete 
slab construction. 


Enkasonic sound control 
matting is a 0.4" thick compos- 
ite of extruded nylon filaments 
which form a three-dimension- 
al geomatrix. This geomatrix 
has a nonwoven fabric heat- 
bonded to the upper surface. 
This durable, yet pliable, con- 
struction obstructs the trans- 
mission of sound and, in the 
proper installations, makes 
possible cost-effective sound- 
rated floors. Because of its thin 
cross section, it's ideal for new 
construction and retrofit and it 


costs less than a *built-up" 
floor to achieve the same sound 
ratings. 

For additional information, 
contact Akzo Industrial Sys- 
tems, P.O. Box 7249, Asheville, 
NC 28802 or phone (704) 665- 
5050. 


New Window Reduces 
Energy Costs 


Marvin Windows has intro- 
duced Southern Low E, a new 
low emissivity coating with 
superb heat-reflective capabili- 
ties. The new coating is ideal 
for building and home owners 
in warm climates, such as the 
Sun Belt, and in any situation 
where cooling costs are a pri- 
mary concern. 

Southern Low E was devel- 
oped specifically to help pre- 
vent indoor heat build-up, even 
in rooms which are exposed to 
a lot of sunlight. When a win- 
dow allows sunlight into a 
room, it also allows in infrared 
rays which strike interior sur- 
faces and re-radiate as heat. 
Southern Low E allows 4696 
fewer of these heat-causing 
rays than an uncoated window 
thereby reducing air-condition- 
ing costs. 

The coating blocks heat radi- 
ated from outside the structure, 
such as from asphalt drive- 
ways. In addition, Southern 
Low E significantly reduces the 
amount of ultra-violet light 
allowed through the windows 
which reduces fading of carpets 
and furniture. 

For more information on 
Southern Low E , contact Mar- 
vin Windows at P.O. Box 100, 
Warroad, MN or call 1-800-346- 
5128. 


CORREX 

The correct phone number for 
Quality Kitchens and Appliances 
in Deerfield Beach, Florida is 
(305) 570-5333. 
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FROM THE PUBLISHER 


Legislators Are Us...And We Aren’t So Bad 


by George Allen, Hon. AIA, Executive Vice President 


O" the Florida Legislature 
adjourns for the year, there 
is an almost audible sigh of 
relief in Tallahassee. To some- 
one from another country, it 
would seem that we don’t care 
much for our senators and 
representatives. 

During the session, we make 
comments like “no one's life, 
liberty or property is safe while 
the Legislature is in session”, 
One would think that the legis- 
lature is some sort of plague 
instead of a group of people 
selected to decide our laws and 
taxes. 

The 1991 session of the 
Florida Legislature was no 
different from any other in that 
journalists spread gallons of 
ink across tons of newsprint 
criticizing legislators’ actions. 
True, there was action taken 
involving a four-year-old mis- 
conduct scandal and rumors of 
impending disciplinary action 
against members of the legisla- 
ture who failed to report gifts 
they'd received from lobbyists. 
Other than those diversions, 
however, the session was guid- 
ed by the “put off today what 
you can do tomorrow” rule ex- 
cept when someone superseded 
that rule with the one that 
says “do it today or there will 
be no tomorrow”. After all, 
legislators are just like most of 
us. 


The Certificate of Merit 

As far as the architecture 
profession is concerned, the 
first rule generally applied and 
a lot got put off. We introduced 
the Certificate of Merit (COM) 
bill for the first time during the 
1990 session and did not get a 
hearing in either house. This 
year, the House of Representa- 
tives took a good look at the 
bill and passed it. The Senate 


chose not to consider it at all. 
Sometimes it takes more than 
one session to get the message 
across that you are serious 
about a problem. 

There is another rule around 
the Capitol that says “the 
House proposes and Senate 
disposes”. It doesn’t always 
work that way, but for the vast 
majority of the bills introduced 
this session, including the 
COM, it did. Our intentions 
regarding COM are not devi- 
ous. All we are asking the 
legal profession to do is to be 
sure that there is reasonable 
cause to believe that an archi- 
tect may have committed pro- 
fessional malpractice before a 
suit is filed against him or her. 
Federal law already requires 
this and so do many of the 
states. Now we just have to 
convince a few senators that 
we are serious about this issue. 

Following the well-traveled 
precedent that there is an 
exception to every rule, the 
Senate, unfortunately, failed to 
“dispose” of some bills which it 
should have. 


Minority Business 
Enterprise 

One such bill was the revi- 
sion to the Minority Set-Aside 
program. Our position in the 
AIA is to support minority 
business programs. But, the 
bill that passed this session 
called for the set-aside of 25 
percent of all architect/engi- 
neer project funds at the local 
and state government level to 
be for Asian, Hispanic and 
female-owned firms. 

The previous set-aside was 
15 percent and included firms 
owned by blacks. Increasing 
the percentage by ten percent 
places it far beyond the ability 
of most governments to even 


think about finding minority 
participation. 

Why the big increase? Did 
the legislators know it applied 
at the local, as well as the 
state, level? Why weren't 
black-owned firms included? 

Another bill that should 
have been more carefully con- 
sidered was the Condominium 
Revision bill. Buried on page 
34 of the 50-page bill was a 
five-word addition which now 
makes it possible for develop- 
ers and condominium owners 
to require architects and engi- 


neers to warranty the fitness of 


the work performed and the 
materials supplied by them. 
Because architects and engi- 
neers neither control the work, 
nor supply the materials, there 
is no way they can warranty 
these items. And, even if they 
wanted to, there is no insur- 
ance available to cover them 
against the extremely danger- 
ous liability exposure which 
the requirement places on any 
architect or engineer who does 
condominium work. 


Next Session 

Both of these issues and the 
COM bill are of serious concern 
to the architecture profession. 
But, before we begin writing to 
our legislators, keep in mind 
that the next session is almost 
upon us. Due to the reappor- 
tionment of congressional and 
legislative districts, the Florida 
Legislature will be in town 
January 5, 1992, a mere five 
months from now. 

Also, keep in mind another 
rule which says that “people 
are usually down on what they 
ain't up on.” Legislators passed 
the MBE and Condominium 
revisions affecting the practice 
of architecture without fully 
understanding the impact. 


When we informed them of the 
problems, they offered to help, 
but said, "it'll have to wait 
until next session". 

Which gets us back to the 
first rule about tomorrow. 
Legislators aren't bad, they 
just happen to be human, like 
the rest of us. 
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] IN ADDITION TO THE 
TILES SHOWN HERE, THERE 
ARE 2,379 MORE COLOR/ 

CONFIGURATIONS FROM 
WHICH TO CHOOSE. 
NOBODY EAST OF THE 
ROCKIES OFFERS THIS 
WIDE A CHOICE. 


dv even comes close 

Pioneer offers vou a choice of 300 
colors in each of its Flat, Spanish "S 
Barrel, New Shake, New Slate, Rustic 
Shake, Rustic Slate and Hacienda profiles 

With our unmatched elegance, 
proven quality and durabilit ir big 
gest decision will be which of our 2400 
combinations to select for your next roof 
tile installation 


rere, 
Mr pepo FL. 
SAA Pal 


tl 


We've learned a 
from history. 


One of the most important benefits of a Lifetile roof 
is its ability to endure. 

To remain unscathed through fire and the changing 
elements of weather, over a long period of time. 


And this strength and durability comes in an 
extensive range of styles and colors — a selection 
you'll find ideal for contemporary residential and 
commercial structures. 


A selection for today, built on traditions from the 
past. 


Lifetile. We stay progressive because we listen. 


The Great Pyramids at Gizeh, erected around 2500 B.C. 


few things | 


= LIFETILE 


Fire-Safe roofing with the Concrete Advantage 


Rialto, California Stockton, California 
(714) 822-4407 (209) 983-1600 (602) 836-8100 


Casa Grande, Arizona 


Katy, Texas San Antonio, Texas Lake Wales, Florida 
(713) 371-2634 (512) 626-2771 (813) 676-9405 


Member of National Tile Roofing Manufacturers Association, Inc. 


LIFETILE is a division of BORAL INDUSTRIES, INCORPORATED 
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